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Foreword
– The year when digital initiatives grew even more important

The Covid-19 pandemic made its entrance in 2020 
and hit the entire world in ways we could never 
have imagined. The crisis has led to major changes, 
and we haven’t seen the end of it yet. Social dis-
tancing, quarantine and a ban on gatherings is not 
something we were familiar with in our sheltered 
everyday lives up here in Sweden.

All of us will remember 2020 as the year when we 
realised that the people in important professions 
who get up every morning and go to work deserve 
extra special attention. A major part of this group 
are people who at one time took a decision to get 
themselves vocational training. These are the peo-
ple who do the jobs that Sweden cannot do with-
out.

Like most things, the 2020 vocational tournaments 
suffered greatly from the pandemic. It led to can-
celled Vocational National Championships in Hels-
ingborg, and nor was it possible to hold the Europe-
an Championships. Nevertheless, efforts to improve 
the attractiveness and status of vocational training 
continued unabated. WorldSkills Sweden focuses 
keenly on digital initiatives aimed at students, par-
ents, career switches, new arrivals and potential vo-
cational teachers and others. 

The switch led to a gear change in our digital pres-
ence, but also enabled a number of new initiatives. 
We created an information campaign for career 
switchers, a parent podcast on selecting upper sec-
ondary schools, an initiative to raise the attractive-
ness of vocational teachers, and ambassadors from 
previous years’ national championship teams show-
cased the possibilities offered by vocational train-
ing. 

While there are still more than 60% of students 
in grade 9 who say they would consider vocation-
al training, there are not nearly as many who lat-
er choose a vocational course, and a great deal of 
work still remains to be done. But by mustering our 
strengths and good collaboration we can create the 
best conditions and possibilities for making voca-
tional training more attractive. 

Pontus Slättman
CEO WorldSkills Sweden
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WorldSkills Sweden, seeks to improve the quality, status and attractiveness of 
Swedish vocational training. WorldSkills Sweden is a collaboration between the 
Confederation of Swedish Enterprise, Swedish Trade Union Confederation and 
the state via the Swedish National Agency for Education, Ministry of Education 
and Research and the National Agency for Higher Vocational Education. Trade 
associations, professional councils, government agencies, schools and companies 
are also actively and financially involved in this pressing, important initiative.

WorldSkills Sweden
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Jobs Tournaments

Swedish Vocational  
Championships in  
Helsingborg
Good collaboration with the City of Helsingborg 
and the Helsingborg Family grouping (consisting of 
11 neighbouring municipalities) during the prepara-
tions for the vocational championships meant that 
WorldSkills Sweden looked forward to this oppor-
tunity to showcase no fewer than 72 occupations 
during the event in Helsingborg. Also, some thir-
ty exhibitors and around 40 different companies 
from the Helsingborg Family would participate at 
the 55,000 m2 venue. Visitors would be offered the 
opportunity to try, test and find out about the vo-
cations, career paths and the training that lead to 
jobs. 

The event was unfortunately cancelled due to Covid 
19. In the latter part of 2020, preparations for the 
2022 Swedish vocational championships were be-
gun instead, where there will hopefully be just as 
many occupations represented.

Vocational European  
Championships in Graz
The European championship, also known as Eu-
roSkills, would have taken place in Graz, Austria in 
September 2020. Once again, Covid 19 put a span-
ner in the works and the event was postponed until 
2021. Originally, 26 occupations and 31 competitors 
were to have represented Sweden in Graz. The com-
petitors will instead be offered the opportunity to 
take part in EuroSkills 2021.

Usually, the winners from the Swedish champion-
ship form the new national vocation team, but be-
cause the Swedish vocational championships could 
not be held in 2020, separate qualifying Tourna-
ments were organised instead through the relevant 
vocational partners. The new national vocational 
team was selected thus. 
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Initiatives

Attitude Surveys
Every year, WorldSkills Sweden conducts two atti-
tude surveys to see how attitudes toward vocation-
al training are trending. 

The public attitude survey was conducted by SIFO in 
January 2020. People between the ages of 18 and 
65 answered questions about their views on voca-
tional training and its opportunities. 

Attitudes to Vocational Courses is the second annu-
al survey conducted in conjunction with the com-
pany Ungdomsbarometern, which randomly selects 
young people in year 9 to answer questions about 
vocational education and training. The survey was 
conducted in early 2020.

The full attitude survey responses are available at 
worldskills.se/rapporter.

Telling youth about  
tomorrow – A guide from 
WorldSkills Sweden 
WorldSkills Sweden meets tens of thousands of 
young people every year through the national vo-
cational team, vocational competitions and cam-
paigns. It aims to strengthen the quality, status 
and attractiveness of Swedish vocational training 
where the advantage will be the possession of in-
formation that sparks interest. Also over the years, 
WorldSkills Sweden has also developed its know 
how and down-to-earth approach when communi-
cating with young people.

In 2020 we decided, together with research compa-
ny Ungdomsbarometern, to gather experiences and 
share our knowledge about communicating with 
young people. The material focused on selecting an 
upper secondary school and that vocational train-
ing is a smart choice for the future. Our starting 
point was that many young people want to make 
upper secondary school choices that open up broad 
future opportunities, both in terms of jobs and fur-
ther studies. 

The guide is available at worldskills.se. 
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The communicator’s network
The WorldSkills Sweden communicator’s network 
seeks to inspire, interact and collaborate on joint 
communication initiatives for the network’s part-
ners, sponsors and other vocational training stake-
holders. In 2020, the network met to discuss issues 
such as communication concerning vocational train-
ing and joint initiatives to highlight the value and 
role of vocational training.

Our vocational training  
ambassadors
To reach students of secondary school age with the 
message that vocational training is a smart choice, 
it is important for there to be models they can iden-
tify with. So, who better to tell us more convincing-
ly about the benefits and strengths of vocational 
training than our previous competitors from the na-
tional vocational team?

In 2020, our ambassadors participated in virtual 
fairs and various events to share information about 
the benefits of vocational training and to inspire 
young people in the process of choosing their upper 
secondary school. They also recorded digital mate-
rial that was used by schools and disseminated in 
social media. 

In 2020, 15 people had the honour of acting as voca-
tional training ambassadors for WorldSkills Sweden. 
The requirement for participating in the network 
is to have been a former member of the national 
vocational team. In addition to being ambassadors 
for vocational training in general, ambassadors also 
serve as role models for their respective occupations 
and industries. 
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In praise of society’s heroes
In the spring of 2020, WorldSkills Sweden chose 
social media to pay tribute to society’s heroes. The 
purpose was to give a shout-out to the occupations 
that continued working as usual despite the corona 
crisis, and recommend that they minimise social in-
teraction and sometimes enter quarantine. Through 
various posts, we paid tribute to everyone from 
preschool and school personnel; professional driv-
ers, assistant nurses and personnel in tourism and 
retail; craftsmen and IT technicians. The campaign 
gave WorldSkills Sweden the opportunity to praise 
society’s heroes and to demonstrate the strength 
and importance of occupations with a basis in vo-
cational training. 

The campaign enjoyed wide distribution and 
reached over 64,000 people through social media.

Reach: 64,891
Exposures: 91,129
Post reactions 7,687
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International initiatives

World Youth Skills Day 
World Youth Skills Day is celebrated annual-
ly on 15 July to honour all skilled young people 
and the positive impact their skills have on our 
society. The day, a UN initiative, aims to call at-
tention to the opportunities for young people 
to learn and to build on their skills and talents 
to create a successful and meaningful career.  
Vocational training is a way to achieve this. 

By spotlighting WorldSkills Sweden’s vocational 
training ambassadors and the national vocational 
team, we are able to present the strengths of voca-
tional training and its future prospects to different 
target groups. We do so hoping that more people 
will discover World Youth Skills Day and vocational 
training and take advantage of the initiative.

European Vocational Skills 
Week
From 9 to 13 November, European Vocational Skills 
Week (EVSW) took place across Europe. EVSW, a Eu-
ropean Commission initiative, includes hundreds of 
events across Europe. 

The purpose of EVSW is to highlight the benefits 
of vocational training for people of all ages. Pontus 
Slättman had the honour of being a Swedish am-
bassador for the initiative. The ambassadorship was 
combined with social media communication cam-
paigns to highlight the week with the message that 
vocational training is a smart choice that leads to 
highly qualified jobs and better employability.

During EVSW 2020, 1,293 events took place in 39 
countries. In all, more than four million people par-
ticipated in activities related to the week.
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A place on WorldSkills  
Europe’s board
In 2020, Patrik Svensson, Competition Manager at 
WorldSkills Sweden, was elected to the board of 
WorldSkills Europe. Following the nomination pro-
cedure and recommendation from WorldSkills Swe-
den’s Board, all members, i.e. European competi-
tion countries, cast their votes. The outcome was a 
unanimous Yes!

Accordingly, Patrik is now the vice-chairman of 
the technical committee, tasked with continuing 
the development of competition activities within 
WorldSkills Europe.
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Projects and campaigns

Status and pride video
In 2020, WorldSkills Sweden produced a video 
aimed at building status and pride in the occupa-
tions that have their basis in upper secondary vo-
cational courses. The idea behind the video was to 
highlight all of the important jobs that help Swe-
den advance and keep society working. 

Because the input values had to demonstrate occu-
pational skills right from the outset, the video had 
to focus on the professional. The target group was 
broad in the hope that the video would be appreci-
ated by people young and old alike. The video has 
two main themes – recruiting young people to the 
vocational courses, and raising pride among profes-
sionals.

Production took six months, and during the process 
many of WorldSkills Sweden’s professional partners 
were helpful with tips and recommendations on 
everything from shoot locations and operational el-
ements to talented professionals and subsequently 
quality assurance. 

The focus in 2020 was on production, with release 
scheduled for 2021. Distribution to the target group 
parents and career switchers began in December 
2020, and will continue during the spring.

Exposure: 2,350,000
Reach: 1,124,000
Clicks to the website: 13,000

Career switching
A new information initiative was launched in 2020 
concerning career switching. At one time or anoth-
er, the vast majority of professionals have thought 
about switching jobs and/or industry, and the un-
certainty caused by the pandemic has also led more 
people to consider continuing their education.

The initiative sought to spread information about 
career switching in concrete terms, and to provide 
information about the various ways available for 
people who had to switch careers, or were consider-
ing doing so. The focus was on opportunities linked 
to vocational training.

During the year, many articles were published in 
which people who have switched careers talked 
about their experiences and the benefits of career 
switching. The initiative was also spread widely 
through social media.

Exposure: 3,590,000
Reach: 1,070,000
Clicks to the website: 45,500

New
career

pathways

Status and 
pride
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YourTalent has been a successful concept for many 
years, and the aim of the project from the start was 
to help young people broaden their knowledge 
about the various upper secondary school courses 
available – mainly in the run-up to the selection of 
upper secondary school all year 9 students have to 
make every year. Thus communication is targeted to 
reach young people directly, and the material dis-
tributed is simple and concrete.

During the Corona pandemic, YourTalent proved 
to be more important than ever. When trade fairs, 
events and other gatherings were cancelled, young 
people searched for their own information online. 
They came across YourTalent, and their interest in 
vocational training was piqued in social media and 
other digital channels. 

The YourTalent campaign was chiefly spread via the 
platforms Snapchat, Instagram and Youtube, where 
the vast majority of young people hang out. Face-
book was also used, but the target groups were 
parents with young people in secondary school age 
groups and school personnel.

The YourTalent website (DinTalang.se) is home to 
e.g. the popular talent test. The test forms part of a 
concept in which young people are guided toward 
the vocational course that might suit them best. In 
2020, the test was taken by more than 53,000 peo-
ple, compared to just 5,000 people in 2019. 

In 2020, several videos were produced that were re-
leased successfully. The videos were based on such 
things as the outcomes of surveys showing that 
young people find it difficult to get answers about 
selecting an upper secondary school. 

Instagram and Facebook
Exposures: 8,150,000
Reach: 470,000
Clicks to the website: 56,000 (42,500 unique clicks, 
so each person has clicked an average of 1.3 times)

Snapchat
Exposure: 8,950,000
Clicks to the website: 122,000

The talent 
test was taken 
by more than 
53,000 people 

in 2020

YourTalent
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YourSkills
The YourSkills concept seeks to stimulate interest 
in vocational training among the newly arrived by 
providing information and inspiring an interest in 
training courses, and talking about professional 
pride and skills. We do this through videos, illustra-
tions and social media advertisements. 

This service enjoyed a boost in the second half of 
2020 when an Arabic and Farsi interpreter began 
helping to answer questions and cut through the in-
formation jungle. Guidance was already offered in 
Swedish and English. People who contact YourSkills 
often need help finding information about a par-
ticular course or are seeking contact with a study or 
vocational guidance counsellor in their municipali-
ty. The service is much appreciated, and almost 450 
conversations have been initiated. 

In addition to this, four new videos were produced 
highlighting new arrivals who quickly began work-
ing in Sweden by taking vocational training or vali-
dating their previous expertise.

Exposure: 5,020,000
Reach: 437,500
Clicks to the website: 99,300 (unique clicks 51,000)
The campaign has reached more than 90% of the 
total target group.

The campaign 
has reached 
more than 

90 per cent of 
target groups
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Project summary: Vocational 
training – a smart choice
Between 2017 and 2020 WorldSkills Sweden ran the 
‘Vocational training – a smart choice’ project, par-
tially financed by the European Social Fund. The fo-
cus of the project was to improve the quality, raise 
interest in, and increase the status of Swedish vo-
cational training. WorldSkills Sweden worked with 
the educational sector and participating industries 
to render vocational training and occupations more 
visible nationally, regionally and locally. The project 
sought to increase collaboration between schools 
and businesses, and the industries participating in 
the project were essential for its realisation. 

The sub-projects were completed in 2020, and thus 
so too was the project. Together with the partici-
pating professional partners, we carried out evalua-
tions and prepared a summary of every part.

We could conclude that school vocational compe-
titions and tests have never before had such great 
potential to become a permanent feature as has the 
collaboration between schools and industries. 

We also note that trying out activities is an effective 
way of reaching young people.

The project used both physical and digital platforms 
to reach the target group. Schools, trade fairs and 
social media were important communication chan-
nels, and e.g. YouTube received more than 19,000 
views of the virtual workplace visits spread across 
the 20 vocational videos. We used newsletters to 
reach out directly to study and vocational guidance 
counsellors (VGC), which allowed us to contact 3,177 
individuals in the important VGC target group. 

Vocational training ambassadors helped inspire stu-
dents to choose a training course. They took part in 
trade fairs, toured the country with Framtidståget 
(Train to the future) and visited over 80 schools. The 
YourTalent test was used extensively, as WorldSkills 
Sweden participated in various events and upper 
secondary school and career fairs. 
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Jobs Tournament
The Jobs Tournament (Yrkeskampen) is a contest 
for year 8 classes aimed at highlighting vocation-
al training courses and inspiring students to begin 
thinking about future training and job opportuni-
ties. The tournament focuses on vocational matters 
and physical hands-on assignments based on upper 
secondary vocational training courses offered in 
Sweden.

During 2020, the Jobs Tournament was scheduled 
to take place in Helsingborg during the Swedish 
national vocational championships. So at the be-
ginning of 2020, invitations were sent to teachers, 
mentors and study and vocational guidance coun-
sellors around Sweden. There was a lot of interest 
and a total of 106 classes joined the tournament, in 
other words around 1,700 students. Unfortunately, 
the practical part of the tournament could not be 
completed when the vocational championship was 
cancelled, but now the country knows about the 
tournament, the process is tested and ready to go 
whenever there’s an opportunity.

Upper secondary school open days and Future Skills 
were held in Gothenburg between 10 and 12 Oc-
tober. The Jobs Tournament was held virtually in 
conjunction with the event. Four classes from south-
ern Sweden participated and the entire event was 
broadcast live.

A guide was created during the year for use in 
schools wishing to hold a Jobs Tournament them-
selves, and by using the guide and performing 
hands-on tasks, school classes can hold the tourna-
ment themselves.

WorldSkills Sweden joins 
Framtidståget
Framtidståget usually tours the country’s secondary 
schools to provide information and inspire young 
people considering their future education and ca-
reer choices. It was cancelled in 2020 and a digital 
tour was carried out instead. Some of the positive 
outcomes from the digital initiative included reach-
ing more schools and students in a greater geo-
graphical spread across the country. Large schools 
with many students were able to take the Framtid-
ståget by class, which meant more participants.

Inspirational lectures, debates, lessons and other 
features provided students nationwide with the 
opportunity to improve their career management 
skills. WorldSkills Sweden took part in this virtual 
journey to inform people and highlight the benefits 
and opportunities of choosing a vocational training 
course. Naturally, WorldSkills Sweden’s vocational 
training ambassadors also took part.

In all, 502 schools from Karesuando in the north to 
Trelleborg in the south participated.



16

Raising interest in  
vocational teaching
WorldSkills Sweden conducted several communica-
tion campaigns in 2020 to raise interest in vocation-
al teaching among the already employed. We can 
hopefully make vocational teaching more attrac-
tive by emphasising professional pride in the role. 
The campaign was run on social media in the latter 
part of the year. 

Vocational teachers honoured 
We hope to inspire more professionals to choose 
a future in vocational teaching by celebrating and 
spotlighting great teachers as role models. In 2020, 
we paid tribute to vocational teacher Maria Wahl-
berg, who has meant a great deal to a great many, 
especially former national team member Jonna 
Mjörnell. Maria is a vocational teacher in the health 
and social care course, which was chosen as an es-
pecially suitable course to celebrate during the pan-
demic year. Tribute was paid at the school where 
Maria works, and she was honoured with a portrait 
depicting her in a school setting. 

Journalists were buttonholed at the event, and 
there were campaigns in social media to spread the 
word. WorldSkills Sweden enjoyed excellent reach 
through this initiative, both in mainstream media 
and social media.

Career portrayal
We produced videos and articles portraying voca-
tional teachers to inspire more people to consid-
er a future in vocational teaching. The video aims 
to provide a more profound picture of vocational 
teaching and the satisfaction sharing profession-
al knowledge can give a person. The videos were 
widely shared in social media in 2020 and were 
much-appreciated.

Exposure: 1,020,000
Reach: 355,000
Clicks to the website: 14,400
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Parents and other close relatives are important in-
fluencers in the decision-making process for young 
people busy choosing an upper secondary educa-
tion. Young people often say their parents’ opin-
ion is of no importance when it comes to choosing 
an upper secondary course of study, as they make 
their own choices. But if we look at the way the se-
lection process appears, studies show that parental 

opinions are very important.
Accordingly, in 2020 WorldSkills Sweden chose not 
only to reach out to parents with inspiration and 
information about why vocational training is the 
smart choice, but also to use our communication 
efforts to improve parents’ career management 
skills and their ability to help their children make 
informed choices.

Career management 
for parents and students

Upper secondary school 
choice test
The upper secondary school choice test is a digital 
service developed in 2020 aimed at secondary school 
students and their parents, guardians or other close 
relatives. The purpose of the test was to inspire a 
well-considered upper secondary school choice.

The test gives students, together with a parent or 
other adult, an opportunity to give thought to ed-
ucation, an occupation and a future. The test was 
devised such that two or more people first take a 
position on a number of statements and then com-
pare their results. By comparing and reflecting to-
gether, they create conditions for fruitful discus-
sions. What’s more, students and adults alike get 
good tips on how to think before selecting an up-
per secondary school.

Parent Podcast on the 
choice of upper secondary 
school
Our Parent Podcast provided tips and advice on 
how parents might talk to their teenager about se-
lecting an upper secondary school. The podcast was 
also intended to provide inspiration to parents in 
how to support their children regarding their choice 
of upper secondary school and future.

The podcast includes interviews with the parents of 
teenagers, psychologists, authors, VGCers, teachers 
and others with a connection to matters concerning 
selecting an upper secondary school, be it personal 
or professional.

There were more than 18,000 unique downloads 
during December and a little way into January. 
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Upper Secondary School  
Selection Guide
The Upper Secondary School Selection Guide pro-
vides parents with information on eight areas that 
are important to consider before selecting an up-
per secondary school, including occupations, the fu-
ture, interests and grades. The guide also provides a 
good overview of important events during the year, 
such as when school applications must be submit-
ted or when the admission notification will arrive. 
The selection guide is available at www.worldskills.
se and also in print in the form of a brochure. The 
brochure is translated into several languages includ-
ing Arabic, Farsi and English.

Choosing an upper  
secondary school
Choosing an upper secondary school is a digital 
presentation aimed at parents and other close rela-
tives to secondary school students. It provides guid-
ance concerning training, occupations and the fu-
ture. It is available in multiple languages including 
Swedish, English, Arabic and Farsi. 
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Materials for schools

At school, students should develop an understand-
ing of themselves, various occupations and edu-
cational choices. With knowledge of different oc-
cupations and training, students are able to make 
informed upper secondary school selections. Study 
and career guidance is the responsibility of the en-
tire school, and incorporating such guidance into 
the curriculum gives students better prospects 
for stepping into the future and for this reason, 
WorldSkills Sweden created material in 2020 to 
support study and vocational guidance counsel-
lors, teachers and other school staff.

Meet a Professional
Meet a Professional is material that provides schools 
with a model that allows students to encounter 
working life in the classroom. The model can be 
used by teachers and VGCs to create virtual meet-
ings between students and people in working life.

Working with students, teachers identify prospec-
tive people or companies to contact for a virtual 
meeting. Class work is followed up by calling up 
people and inviting them to a virtual meeting to talk 
about their occupation. Students then get prepared 
by working on tasks and formulating questions for 
their meetings with professionals. WorldSkills Swe-
den will continue to make the initiative available to 
schools in 2021 as a good alternative to study visits.

Inspirations for studying  
at home
With the aim of inspiring and supporting schools 
and vocational teachers during the pandemic, 
WorldSkills Sweden developed tips and suggestions 
on how practical parts of the curriculum could be 
carried out remotely. Video guides also formed part 
of the material, which was much appreciated.



20

My vocation
In 2020, we produced a number of informational 
videos about occupations, vocational training and 
vocational training ambassadors. The videos pro-
vide in-depth portrayals of each occupation and 
also show the full scope of vocational training. The 
videos were used in schools, virtual training fairs 
and were disseminated in social media. 

Lesson guides in multiple 
languages
Guides were produced for schools for various les-
sons concerning the role of different occupations 
in society, myths about upper secondary school se-
lection and preparations for work experience and 
traineeships. These popular lesson guides are avail-
able in several languages, including English, French 
and Arabic. The material also contains a glossary of 
common terms linked to education and upper sec-
ondary selection.

The purpose of the lesson guides is to help students 
learn about different occupations and courses and 
to reflect on what they would like to do in the fu-
ture.
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Communication channels

Information newsletters
In 2020, WorldSkills Sweden emailed four digital in-
formation newsletters. The aim is to give readers 
a quick overview of current issues, initiatives cur-
rently in progress, and also to influence and inspire. 
The newsletters therefore inform about projects, 
vocational competitions, studies and other ongoing 
projects. 

Social media
WorldSkills Sweden is active in most social media, de-
pending on the initiative, target group and purpose.  
Facebook, Twitter and LinkedIn are used to spread 
information about WorldSkills Sweden’s organisa-
tion. Instagram and Snapchat are mainly used for 
projects aimed at younger target groups. In 2020, 
carefully planned campaigns were made in social 
channels to reach dedicated target groups. During 
the pandemic, special efforts were made in social 
media channels to reach out with messages and to 
create dialogue with the target groups.

Social media
• Facebook; WorldSkills Sweden, National  
 vocational team, YourTalent, YourSkills, National  
 vocational championships

• Twitter; WorldSkills Sweden

• Instagram; WorldSkills Sweden, National  
 vocational team, YourTalent, YourSkills, National  
 vocational championships, Jobs Tournament

• LinkedIn; WorldSkills Sweden

• Snapchat; National vocational championships,  
 YourTalent

• YouTube; WorldSkills Sweden, YourTalent

Websites
During 2020, updating work continued on 
WorldSkills Sweden’s various websites to improve 
user-friendliness and optimise content for more ef-
fective communication. We also focused on search 
engine optimisation and other technologies to en-
sure easy access to our websites.

We also invested in the intranet in 2020, which is 
the largest channel for communication and infor-
mation gathering with professional partners, spon-
sors and others.

WorldSkills Sweden’s websites
• worldskills.se

• yrkessm.se

• yourskills.se

• dintalang.se

• yrkeskampen.se

• skillsworld.se

• Intranet
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Board of Directors

2020 Board of Directors:

Therese Guovelin, Chair  
Senior Vice Chair, Swedish Trade Union Confederation 

Catharina Elmsäter Svärd, Vice Chair 
CEO, Byggföretagen 

Johan Olsson 
Education policy expert, Confederation of Swedish Enterprise 

Jonas Ivman 
Ombudsman, Swedish Trade Union Confederation 

Ann Georgsson 
Ombudsman, Swedish Municipal Workers’ Union 

Ari Kirvesniemi
Senior negotiator, Swedish Confederation of Transport Enterprises

Jonas Siljhammar
CEO, Visita

Lina Skoglund
The working life unit, IF Metall (trade union)

Mia Bernhardsen
Labour market expert, Confederation of Swedish Enterprise

Pontus Boström
Second Vice Chair, Swedish Electricians Federation

Helena Myslek (co-opted)
Department head, School and Working life unit, National Agency for Education

Jacob Johansson (co-opted) 
Deputy Director, Unit for Higher Education and Adult Education, Ministry of Education 
and Science

Jonas Svensson (co-opted)
Researcher, National Agency for Higher Vocational Education





A big thank you

to all partners, sponsors and committed enthusiasts

WorldSkills Sweden, seeks to improve the quality, status and attractiveness 
of Swedish vocational training. The more trade organisations, trades 
councils and companies involved, the more opportunities there are 

to reach mutual goals for the future. 

Sweden and Swedish workplaces must have access to skilled professional 
employees, and Swedish youth must have the opportunity to develop 
in various professional roles and create good prospects for themselves. 

INIT IATOR

MAIN SPONSORS

SPONSORS


